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SYLLABUS DF ANNUAL EXAM
ORDINANCE No. 24
MASTER OF COMMERCE EXAMINATION

1. Theexamnaticn Torthe degree of Master of Commerce shall consist of twio parts ©
& The Previous Bxamination and
b, The Final Examination

2. A candldale who, after taking his B. Com, Degrae of the University or an examination of
any Ststutory Urnlversity in India which has been recognized by the Uriversicy as
equivalent to the B. Com. degres of the University and has completed a regular course
af sty [ the Teaching Degartment of the Unnversity or in @ college sflillated te the
University In the subject In which he offers himself for examination for an academic
vear, shall be admitted to the Frevious examination far the degres of Mastsr of
Cammerce.,
A candidate after passing @ gradustz examination under 1143 scheme or any other
examinalion recognized by the Unlversity as sguivalent thera ta shall be eligizle for
admission to = postgraduate courss of studies where graduation s minirmum
qualificatian anly after passing ane year Bridge Course preseried for the purpose. This
shall apply 1o students graduating in 1931 mzln examination.

3. Acandidate who, after passing the M. Com. Previous examination of the Unlversity, hes
completad a regular course of study for one scademic year in a Teaching Department
af the University or ina college affiliated Lo the Universily shall be sdmitted w2 the Firal
Examinaticn for the degree of Master of Cormmerce.

A candidate who has passed the Previous examination for the degree of Master of
Commerce of another University may also be admitted to the Final examination for tha
degree nof Master of Commerce after obtaining necessary permission fram the Xufpati
provided that he offered for his Previous examinztion @ course of study of zn
enuivalent standard with almost identical syllabus as is reguirted for the previeus
examination of this. University and has attended 2 regular course of study tor one
academic year in a Teaching Department of the Unlversity or in a college affiliated ta
the University.

4. Besides repular student and ex-students and subject to their compliance with this
Crdinance, Non-collegiats students shal! be eligible for admission to the examination as
per provisions of Ordinance relating to admission of non colleglate students to the
Lriversity sxaminalion,

Provided that non-col egiale candidates shall be permitted te offer only such subjects/
papers as are taught 1o the regular students at any of University Teaching Departrrent
or Collegs,

A candidate securing 508 or more marks in M.Com. Prestous examination will be
aligible to offer dissertation in lieu of the optlonal papers for the Final A regular
candidate can offer dissertation with the permissian of the Professor and Head of
Department of his
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Inszitution, while a private candidate will have to securs the prior permissian inowriting of
any ame of the Professors of the subject warking in-an Irstitubon within the jurisdiction of
the Universty and will work under supervision of the Profecsor after obtaining prior
permission of the University to that effect.

5. The scope of the examinatlon shall be determined by the Academic Council and given
inthe detziled course of studies

. Arandidatewho hay passed the b Corm Frammation of the University, shall be allpwed
to present himseif for the M.Com Examination in &ty one or mare of the optienal
papers aot taken by hirm at the said examination and if successtul will be geen A
certificate to that effect.

No candiciate <hall be allowad o offer more than two additional papers in any one
yaar,

7. For both the =revicus and Fingl examiration 2 candidate will be declared successiul [
he) shie obtains at least 36% of the agsragats marks in the subjact,

Mo division will be assigned on the result of the previous examination, The disdsion in
which a candidate is plated shall be determined an the basi: of aggregate of marks
obtained in both the M.Com Previous and M. Com. Firgl Examination.

8. Successful candidates who obtair 60% of more of the ageregste matks shall be placed
in the First Biviseen, those pbtaining fess than 80% but not less than 48%: in the S=cond
Duvisicn and all other successful candidates obtaining less than 42% in the Third
[hvisior,

8. Candidat=s who have passed the M .Com. Bamination of the Universiy i Third oo
Second [ivision and desre to appear at the M.Com. Examination for impraving division
may, without attending a reguiar course af stucy in a college affiliated to the Unkversiny
ar tn a Teaching Department of the Unwersity be allowed to appesr at the aforesaid
examinartion as non collegiate student on the following congitions,

{i} There shall be only two division fior such candidates Le. First Division and Second
Division The marks required for obtannp these divicions shall be the same a5
prescribed in the Ordinznce 1. 2. examine=s who are successtul in final of the
examination and have obtained 60% o more of the agersgate of the marks In
Frevicus and Firal of the sxaminations tzken topsther shall be placed In the
First Division anc exarrinees who are successful in Fing! of the examination and
havie abtained |ess than S0% Bul not less than 48% of the agpregate marks in
Frevious and Final of the Examinalion laken together shall be placed In the
Second Division.

L The results of the candidale: obtaining fess than 48% of the aggregate marks in
Frevious and Firal of the examinat on taken together shall not be declared.
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Candidates shall have the option to apoesr at both the Previous and Final examinalion in one
ariel the same yoar and for being successful at the examination, the candidstes shall oblain
43% of the sgpregate marks.

Provided that such candidates who opt to appear i Previous and Final esdrinations
separately shall have to ohiain minimum agaregate required for the previous examinstion bu
he will have to abtaln at least 48% In the aggrepate of the Previous and Fina! examinations
taker topather or else his result will be cancelied

The syllabus Tor the examinations shal be the sgme as prascribed for the year in which the
exammation is held,

Not more than two sttempts shall be sllowed to such candidates. Failure or non- appdarance
at the examination after permission has been accorded by the University, shall be ¢ounted as
ar Fttempl.

Provided however such candidates who opt to appear at the Previaus and Firal exsminations
separately wil be aliower ane actempr at the previous examination snd two attemots 8t the
Final examination.

Candidates who wish to avall the opporunity gven in foregoing Para's will have Lo apply for
permission as reguired in the Crdinance retating to Adrmission of non- collegiate scudents to
tha Lintversity examinatinnalong with requisite Registration Fees.

in case 2 student improves his division under provision of this Fara, the fresh degree will be
issued after cancelling fis first degree

Transitory Provision: The repaaled Ordinance relating to Masfer of Commerce Examination
shall remain effective till the examination of 1974, and this new Ordinance shall be applicable
from the examination of 1975,

USE OF CALCLILATOR
The studerts of Degree P. G, classes will b2 parmitted 1o use of calculztars In the examination

hall from annual Academic 1985 examination on the following conditions 25 per pecision of the
standing committee of the Academis Counell at its maating held on 31-1-1586.

L
2.
3

Student will bring thelr own Calculator.

Calculators will not ke provided either by the Linlversity or examinstion centers,

Ca'culators with memery and following variables be germitied @ + -« &, square, reciprocal,
exponentizls log, square root, trigonometric functions viz, sine, cosing, tangent eic. factorisl
summation, . vx and in the light of objective aporoval of merits and demerits of the viva only
will be allowed.
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COMPULSORY GROUP
PAPER - |, [Paper Code - 1171)
MANAGERIAL ECONOMICS
MM, 100

This course deveipps manzgerial perspective fo economic fundamentals a= aids to

decision making under given environmental canstraints.

COURSE INPUTS

UNIT-1 Mature and Scope of Managerial Economics: Objective of a firm;
Econemic theary and mansgerial theory, Manaperial economlisl’s role
and responsibilities; Fundamental econcmic concepts incremental
principle, oapartunity cast principle; discounting panciole, equimarginal
pringiple.

LIMIT-2 Demand Anakbysls: ndividual and market demand tunctions Law of
demmand, determinants of demand; Elasticity of demand - k8 meaning and
impartance; Price sasticity, income alasticity and eross elasticity; Using
glaslcily in menaserial decisions
Theory of consumer Cholce: Cardinal utility approach, indiffersnce
approach, revealed preference and theory of consumer cholce under
risk, Demand estimstion for major ransumer durable and non-durable
products; Bemand forecasting technigques

UNIT-3 Production Theory : Production function - production with one and two
variable inputs; Stages of preductior; Ecanamies of scale; Estimation of
production tunction; Cnst theory and estimation; toonomic velue
analyss; Short and long run cost functions - their nature, shape and
inter-ralationship; Law of variable proportions; Law of refurns to scale.

UNIT-4 Price Determination under Different Market Conditlons: Charactenstics of
different marke: structures; Price determination and Nom's equilibrium in
short-run  and long-run upder perfact cormpetition, moncpalistic
competition, oligopaly and moncpoly.

Pricing Practices: Methods of price determination v practice; Pricing of
multiple products: Price discrimination; International price discrimination
and dumpirg; Transfer pricing.

LINIT-5 Business Cycles: MNature ard phases of a business cycle; Theanes of
business oycles-psychologizal, profit, monetary, innovation, cobweb,
Lamuelson and Hicks theories,

Inflation: Definltion, Characterstics and types; Inflation |n terms. of
demand-pull and cost-push faclers; Effects of inflation,

REFEREMNCES -

Baurmal, Williar | Economic Theary and Operations Analysis, Prentice Hal, Londan,
Baya, Michagl A. Manzgerizl Econarmics and Busmess Strategy, McGraw Hill Inc, New
York,

Chopra, O.P : Manageria| Economics, Tata McGraw Hill, Delhi. Cean, o2l Managerial
Ecanormics, Prentice Hall, Delhi.

Dholakia, F.H, and &L O3 @ Micre Cocanomics for Management Students, Cuwford

\ Universily Press, New Delbi o/
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Faton, 8.Curtis and Ciane Faton! Micro Economice, Prentice Hall, New IBrsey ﬁl'.-IJEh.
land 5. Hills ; Fundamentals of Managerial Economics, Macklillan London.,

Haynes, AW, Y.L Mote and 5. Paul : Manageral Economic Anabysic ang Cases,
Frentice Hall [ndia, Delhi

Petersen, H.Craig and W.Cris Lewis: Managerizl Economics, Prentice Hall, Delhi
Sabratore, Dominick; Manageal Economics a2 Gliobal Economy, MoQiaw Hill, Maw
York,

Wirian, H.B; Internationa | Microeconomics: A Modern Approach, East Wast Prags, Maw
Dz,

varshrey R ard Maheshwar KL Managerial Fognamics; Sultan Chand anag Song, Mew
Dathi,

Dwivedi DM: Managerial Cconomics, Vikas Publishing House, Mew Delhi. adhikary W
Business Econaniles, Bxcel Bocks, New Defhl

REFERENCE BOOKS:

1 1 Spercer kanagerial Econarmics

p Farrar & hever dtanagerial Economics

3 MNurrmears kdanzgertal Coonomics

4 F.EGillis kanagerial Economics

5  Colberg Business Economics

6  Coppnak ; Fronomizs ot tha Business Firm

{  Macnair Mefiam Problems of Business Economics

& Stigler - Theary of Prices

S Bain ; Price Theory

I Baumol W, U. Econamic Theary & Operational Analyas
1 Cohens Cyert Theary af the Flrm

£ D.SWatson Price Theory & its Uses,
RECOMMENDED BOOKS:

A Savape & Small Imtraduction to Managerial Ecoromizs
E Dafty ' Managerial Economics

3 Joel Dean ] Managerial Economics

1 Haynes & Nole : Marnagerial Eoenormics

5 Varshney & Maheshwrar Managerial Ecanomics _‘_,s”’ -

& H. Rahman Kanagerial Eceromics ™~
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PAPER - Il,
(Paper Code - 1172)
ADVANCED ACCOUNTING .M, 100

OBJECTIVE:
The objective of this course 15 10 expose students to accounting issues anc
practices such 25 mainterance of company acgounts, valuation of goodwil
aind shanes, and handling accounting adjustments.

COURSE INPUTS:

LIMIT-1
accounting for issue, forfeitad 2nd redemption of shares and oebentures.
Final accaunts and Arancigl staterments ol companizs

UNIT-2
Amalgamation and Intemal Reconstruction of companies as per aceounting
slandard 14.
UNIT-3
Accounting for holding and subsidiany companizs.
Accounts relating Lo liguidatien of cormpanies.
UNIT-4

arpount of public wtility concerns; Doubie Account system.
ACEOInTs of hanking companiss

UNM-5 Rovalty accounts, Vioyage accounts and Investment aceounts.

REFERENCES:
Eeams, F.A . Advanced Accounting, Prentice Hall, New Jersey
Dearden, 1, 2nd 5K, Bhattacharya - Accounting for Mansgement, Vikas Publishing
House, Mew Delhi.
Engler, €. L& Bernstein and KR Lambert ; Advanced Accounting, Inwen, Chicage.
Fischar, F.M., W. Taylor and J.A Leer : Advanced Accounting, South=\Western, Chic.
Gupta, R.L : Advanced Financial Accounting, 5.Chand & Ca., Mew Dehli.
Keisa DLE. and 1) Weygandt @ Intermediote Accounting, John Wiley and Sons; NY.
Maheshwaari, S.M ; Agvanced Accountancy - Volll, Vikas Publishing House, Mew
Delhl, Monga. IR : Advanced Financial Accounting, Mayoor Paperbacks, Noda
Narayanaswamy, B : Financizl Accounting & Managerial Perspective, Prentice Hall of
India, Delti
Neigs, R F ! Financial Accounting, Tata MoBraw Hill, New Delhi,
Shukla, M.C. and TS Grewal : Advanced Accountancy, Sultan Chand & Co., New
Delhl. Warren, C.5. and P.E. Fess ; Principles of Financial and Managerial Accounting,
South- Western, Ohio
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EOOKS RECOMMENDED:

1.  Plekles and Duakerley . Accountancy

2. Wilzon ¢ Company Sccounts

3. [Fisksom ¢ Aooountancy

a. LE. Batlbal . Advanced Aooounting

o R.R. Gupta Advanced Aocounting

G, 5M.shukla ¢ Advanced Aocounting

28 Shukla and Grewal : Advanced Aocourting

B H. Chakravarty :  Advanced Aoconts

9. Or. Sukla Avam Agrawal 2 Advanced Accountancy

109, . 556upta = Advanced Amcounts

11,  R.L.Gupta : Aectuntaney

12, shgh sewars t o gEg T Wl

13, W & mwane av W, @ oaaErd: 4w [elm W s e

14, s & apam ;B A

15. Basu Das ¢ Advanced Aceounting

16, SHN. Maheshesar r Advanced Accounting

17, Earim, Khanuje and Metita :  Advance Accounls
...:-""'ﬁ-;



PAPER-I1I
ACCOUNTING FOR MANAGERIAL DECISION
M.M. 100

CRIECTIVE
The ohjsctive of this course is 1o Foquaint students with the accounting concepis,
todls 2rd techriques far managarial declsians.

COURSE INPUTS -
LINIT-1

o Introduction of Accounting: Managernent accounting as a area a accounting,
Objectives, nature, and scope of financial sccounting, cost actourting, and
managentent accounting; Manzgement sccounting and maragerial decisions;
kanggement accounlant’s posilion, robe, and responsibilitias.

= Acoounting Plan and Responsibility Centres: Meaning and sigrificance of
respons bility accaunting: Responsiniity centres-cost centre, profit centre and
invesiment centre; Froblems in transfer pricing Objectives and determinants of
respons bility centras.

UNIMT-2

s Budgeting: Definition of budget; Essentials of budseting; Types of budgers
functonal, master, etc.; Fixed and flexible budget; Budpetary contral; fern-
basz budeeting, Performance budgelng.

. Standard Costing and Varlance Analysis : Stardard costing 2s 2 contrel
technigue; Seiting of dlandarde and thélr revision;, Vardance analysis -
rmeaning ard impoartance, kinds of variances and their uses - material, labour
and overhead varnances; Dispasal of varances: Relevance of vartance analysis
to budgeting and standard cosling,

UNIT-3

* Marginal Costlng and Break-even Analysis | Concept of marginal cost; Margina'
casting and absorption cesting; Marginal costing versus direcl costing; Cost-
volume-profit analysis; Break-sven anshsis; Assumptions and  prachcal
applicatians of break-even-analysis; Declsions regarding sales-mix, make or
buy declsions and discontinuatien of 3 product line etc

UNIT-4

» Analyzing Financial Statements: Horlzontal, vertical and ratio analysis, Cash

Floww arahysis, Fond tlow analysis,
UNIT &

» Contemporary lssues in Management Accounting: Value chalm analysis
AcLivity- based costing; Quality costing; Target and life oicle costing.

* Reporting tc Management Cljectives of reporting, repotding needs a:
differant managerial levels; Types pf repoims, mades of reporing, reparting at
differant levels of management.
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REFERENCES:

Anthony, Robert : Management Accounting, Tarapore-wala, Mumbst,

Barfield, lessie, Ceily AHabarn and Michael R.Kenney - Cost Accounting @ Traditions
and Innévations, South - western College Publishing, Cinonnati, Ohig.

Decoster, Don T, and Elden L Sthats | Manggement Accournting ¢ A Decision
Emphasis, John \Wiley and Sons Inc., Mew Yor.

Garrisor, ‘Ray H. and Eric YW. Norsen | Management Accounting, Richard Dlrwin,
Chicagn, Hansen, Don R. gnd Maryanne M. Mormen | Management Accounting,
south-Western Coliege Publisking, Cinclnnatl. Ohio.

Harngran, CT., Gary L Sundem, and Willlam O. Stratton ; introduction Lo
anagement Accounting, Prentice Hall, Delh),

Horngren, Charfes 7., Georga Foster and Srikant M. Dalior : Cost .u.ln;?nunting : B
WManagerial Empkasis, Frentice Fall, Delhi -

Lall, B, dnd LC, Jain 3 Cost o Accounting | Principles and F'raﬁlnré,) Premce Hall,
ekl Pandey, LM : Management Accounting, Vanl Publication, Dalhi =

Welsch Glenn A, Rerald W Hilton and Paul N. Gordon © Budgeting, Profit Manning
ard Control, Frentice Hall, Telhi,

RECOMMENDED BOOKS:

1
F

3.

D omoN oo A

10,
il
12
13
14,
15.

N,

Aanthory Robert M. i Management Accounting
Giler :  Management and the accourt
Wills mare :  Busimesz, Busiiess Budget and Budgeétary
Contrel
Rose U, Fahri :  Higher Managemant Controd
Quthmann HG + Anafsy of Financial Statemerit
Emithand Azhbumn + Financial and Administrative Accolntancy
Pimkless and Dudkarzley ! Accountancy
WManmohan & Goval Management Accounting
W AT, AW W WEe 0 weela daiee
. 4l e ' WREE W
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(Compulsory) PAPER-IV,
[Paper Code- 1157)
SATATISICAL ANALYSIS A 8,100
OBIFCTIVE;

The objective of this course 15 to make tha students leerr the application of statistical
toe's 2nd technmgues for decision making.

COURSE INPUTS:

UNIT-1 Statistics - Definltions, Characteristles, Scope & Mature, Functions,
[mitations, Distrust and misuse, imporiance & Statistical Investigations,
Classification & Tebulation Data Sources - Primary and Seconcanys, Primany
data collection technigues, Schedule, Questionpaire amd interview &
Sources of Socondany data

UNIT-2 MHspersion, Co-efficent of variance and skewness, correlation - Earl
Pearsans and spearman’s ranking method and Regression analysis, Two
variables case,

UNIT-3 Probabillty  Theory Priobability  classical, relative and  subjeciive
probability, Addition and multialication prebablity madeis - Conditional
prabakbility and Baye's Thaoram,

Probabilty Distributions - Binomial Poisson and Normel Distributions,
Iheir charactensiics and aoplhcatons,

UMIT-3 Slatistical Decision Theary - Derislon enviranmant, Expected profit under
Uneertainty and assigning probabilities and utility theory,

Sratistical Estimations anc Testory - Point and interval eslimation of
pogulation imean, proportion and venance Siatistics| Testing - Hypothasis
and Errors, Sample size - Large and Small Sampling; test £ Tests, T Tests &
F Tests,

Assoclation of Attributes - Twa Attrdbutes, consistency of data,
measurement of Association of Attrioutes - Percentage method, Co-
effiient of Association, Comparison ot Actual and [youle method)
Expected frequencies & lllusory Assoclation.

UNIT-5 Statistical Quality Control - Causes of Variations in quality charact eristics,
Ctuality Control charts-purpose and logic, Process under control and out
of control, warning limits, control charts for attributes-fraction defectives
and number of defects, Aczeptance sampling.

Interpolation and Extrapolation - Parabalic Binomizl, Newion and long rages
rmethod.
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REFERENCES

Hooda, R.F : Statistics Tor Business and Ecoromics, Macmillan, New Dalhl Helnz,
ohler | Statistics for Business & Cconomics, Harper Collins, New Yaork,

Hien, LW 1 CGeuantitative Approach 1o Manzsgerial Decisions, Prenctice Hall, Noaw
Jesery, Lawrence B Morse : Statistics for Business & Eoonomics; Harper Callins, MY,
Lewin, Richard |. @and David 5 Rubin « Statistics for Management, Prentice Hall, Gelhi
Watsnam Terry Joand Keith Perramor; Quantitetive Methods in Finance,
Interrational Thomgpson Business Press, London

Research aisign, Types of Research, Mormulation of Research Proposal Source of

Infarmation and writing of reparts,

BOOKS RECOMMEN DED:

1,
2
3
4

5

2.M Elhance

EiaGrant

Ma. N Murty

5 P.Gupta

L CGupta & Smit. LGupta

0.0 Sancheti B V. K. Eapoor

AN, Sadhu & Amarieet Gingn

\LP, Michael

Sethara & Groendveld
Yule GV, & KendallM.G
Yoaly

Bowley

. Singh
. Mukherjee
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Fundamentak of Statistics
Statistical Duality Contral
sampling theory and methaeds
Statistical Methods

Fusclamental of Statistics Himalaya Publishing
House Daihi,

Statisties theory mathods & Application
Rezearch Methodology in Social foience
Research Melhodolopy in Managemanl
Research Methods in Marketing Management
Ari Irtroduction 1o theory of Stalistics
Sampling Methods in Census and Surveys
Cements of Slatistic

Raszarch Methodology (Hindi)

Research Mathodology
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Metaad’s in social research

Rasearch Methodology and Soclal Science
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Compulsnry PAPER -V
[Paper Code - 1176)
CORPRATE LEGAL FRAMEWORK M. M.100

DRIECTIVE
The objective of this coursa is 1o provide knowledge of relevant provisions of various

laws influercing business opeorations.

COUHRSE INPUTS

UNIT-1
s The Companies ACL 2olE [Relevant Provislons]: Defipitlon, types of companies
Memorandum of sssociation; Artides of assodation; Prospectus; Share capital
and membarship; Meetings and resolutions; Company management; Managerial
remuneration; wWinding ug and dissolution of comoaniss.

LINIT-2
o The HNepotisbde Instruments Act, 1B81: Definition, wpes of negotiable
instruments; MNegotiation; Halder &nd halder i due course; Payment in due
course; Endorsement and crossing of cheque; Presertation of negotiable
nsLruments,

UNIT-3
» Llegal Emvironment for Security Warkers: SEBI Act, 1992 - organization and
objectives of SEBI; Powers under Securities Contract Regulation Act 1955
transferred to SERI; Role of 3ER in contralling the security marksts.

LINIT-4
» Competition Act 2002, The Consumer Pratection Act, 1986 - salient features;
Definttion of consumer, rights of corsumer; Grievance redressal machinerny.

UNIT- 5
+  Regulatory Cavironment for Iinternational Business @ FEMA Act 1933, WTD

Regulatory framewark of WTO, hasie principles and ite. charter, WTO- prowisions
relating to preferential treatment to developing countries; Repional groupings,
technical standards anti-dumping duties and other NTBs; Custam valuation and
dispute settlement; TRIP and TRIM:,
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REFEREMCES -

Armarchand, [ Sossennriveil and Busineds, Tata MoGraw Hill, Mew Delhi
Avachaani V.A. SEBI Guidelines and Listing of Comparues, Himalaya Publishing
House, Delhl,

Indian Contract Act, 1B7Z,

Ramaive, A : Guide to Companles Act, Wadlwa Co,, 195§,

SEBL Act 1982 : Nabhi Publication, Delhi

Securities {Contract and Regulation) Act, 1556

Singh, Avtar : Law Relating to Monopolies, Restrictive and Lintair Trada Practices,
Eastern Book Co., Lucknow,

Taxman's Cormpany Act, 1938, New Delhi,

Taxman's hMasters Guide to Companies Act, 1998

Taxman's Mercantile Law, 1997,

The Companias Act, 1956,

The Instrumets Act, 1881

S0OCHS RECOMMENDED -

1. Cempany Act 1956 {os amended upto datz)
2, Rag—comparies Act, 1856
4. Ramzive A— A guide Lo the Company Acl.

& Desai and shan = Company administration under the rew companies act

5, Companies Act. 1948 of England.

B, Annual Report on the working and Administration of the Companises act.

r R.N_Sharma & Us Rasteg- Compary Law & Administration Hingi, Cuarterhy #nd
Annugl Blue Books on Joint Stock Cempenies published by the Department of
Campany Law-Administration,

LI | B R G, T
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10, Mol G s - Wiy o] giafsem, Fed o

e 1556)

11. M.C. Kuchhal 1 Company Law

12, D.N.K. Sharma 3 Company Law

13. ¥, Seshavataram Quyan - Company Law (5. Chand & Co.) Chaoko Paul

Coorelius &, Kamavstorem
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PAAMAGENMENT CONCEFTS AND ORGANISATIGNAL BEHAVIOUR

(Computsory PAPER - HIRST)
.M. 100

Unit—1

Unit—II

and social system school; Decision theory school; Quantitative and sysiem
school; Contingency theory of management; Functinns df a manager.

Managerial Functions: Planning - concept, significance, types; Organizing - concepr,
principles of authority, theories, types of organizations, authority, responsibility,

power, delegation, decantralization;

_'Ttafﬂng; D-irectlng; Coordinating: Control - nature, process, and technigues.
Organizational Behavior: concept and significance; Relationskhip between
management and organizational behavior, Emergence and ethics
perspective; Artitudes; Percepltion; Learning: Fersonelily; Transactiong!
analysis,

Unit = Il

Motivation : Process of motivaticn; Theories of  motivation need
hierarchy theory, theory Xand thepry ¥, two factor theory, Alderfer's ERG
theory, Me Cleland’s learned need theary, ¥ictor Yraam's EEpectancy

theary, Stacy Adams eguity theory

Group Dynamics and Team Development: Group dyramics - Definition and
imporiance, types of groups, group formation, group develapment, group
compositign, group performance factors: Principla- cent red approach to
team development.

Unit—1Iv

Leadership : Concept; Leadarshlp styles; Theories - Trait theory, behavioural
theary, Fielder's cantingency theory; Harsey and Blanchard's situat onal
theary; Managerial grid; Likert's four systems of leadership.

Organizational Conflict; Dyrnamics and manspement; Sources, patierng
levels, and typas of eonfliet, Traditienal and madern approaches to conflict;
Functional and di functional crganisational conflicts; Resolution of confllct.

Unit—V

Interpersunaﬂnd'ﬂrﬂ;aniratlunal Communication : Concept of two- way
communication; Communication process; Barriers o effective
communication; Typesaoforganizational communicatian; Improving
commuonicativon Transdadtionzl analvsis n commurication,

Organizational Development: Concept; Meed for change, resslance (o
chanpe; Theéaries of planned change; Organirational diagnosis;
Organizational Developmeant intervention.
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ADVANCED COST ACCOUNTING
Compulscry Paper - Second
Pd.hA, 300

Unit—1

pefinition  and  importance  of Cost Accounting.  Objects  and

classification of cost aceounts Elements of cost and their accouniing,
Stores - control and record methoos of issus of  materlals
Analysis and Accounting for works and sales expanses, Oifferent Methods

af allogating indirect edpenses,

Unit =l

Record of wages, Methads of remunerating labaur and their effect on

cost. Output cost accounts and operating costing.

Fimancial and costing, records, thelr reconcillation, Contract cost accounts
profit and loss on in completed conlracls and the valuation of wark in
arogress

Unit =1l

Process cost accounts.
Uriforr costing & Estimate oosting

Unit=1V

Standarc costing & Yaulance Analysis [Material, Labour and averheads)
Bydgetary control Importance of budgets in accaunting. Nature of
budgetary contral Organization far budzetary contral preparation of fixed
variable budgets. Cazh Budget, Prodoution and sales Budges.

Unit -V

Marginal costing - Contribution Marginal analysis Vs, NetProfit
analysis cost volume, prafit studies and break even charts.
Managerlal Declsions Tasted on Marginal and deferential  cacting
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Income Tax Law and Tax Planning
Compulsory paper - Third

kW 100

Unit—1

Law relating to Income tax: Brief study of the main provisions af tha Indian
Income Tax Act ol1961, Imporiant definitiens, Income sxempted fram tax,
Residence and Tax lability, caloulation of taxable income under the head
calary, House property.

Unit— Nl

Unit— Il

Calculation of taxable income under the head: Busines: and profession,
Capital gaing, Ineame fronrother saurces, calculation of takable income and tax
of Individus]

Depreclation and Development allowance, Ze® off and carry forward of
locees, Return of Income, Dedurtion of tay atsource, Advance payment of

tax, Provisional Regular, Exparte and emergency assessment, Re opening of
sssessment, Appeals & Revislons Reference of High court & Supreme- courl,
aoffences & penaltion, Income tax adthourities,

Unit= IV

Assessment of Hindu Un dividend; Femilies; Firms, Association of persons,
Companies, Mon-rasidents; Co-pperative societies, preparation of income
tax returns, Compuotation ot Income Tax,

Unit=Y¥

Concept of tax planning Tax svoldance and tax evasions; Tax Flanning with
reference of location, nature and form of erpanisation of naw business.

Tax plarining to Capital Structure, decision dividend policy, Int@r corporate
dividends and bonus shares.
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O e (WY A — e
MARKETING MANAGEMENT
{Paper : A - First)

AN, 100

The phjective of this course s to Tacilitate unde ratanding of the conceptusl
frzmawerk of marketing and (ts applizsations Indecition making under various
envitonmental canstraints.

COURSE INPUTS:

Unit—|

| Consumer decision-making process,

mtroduction: Concept, nature, scope and h—'i'lpnr'ran ce ot marketing:
Warketing concept and ks evalutian; Marketing mix; Strategic marketing

nlanning-an over view,
Market Analysis and Selectlon: Markering envirenment-mzcro and micro

components and thair impact of marketing declsions; Market segmentation
and positiening; Buyer behavior; Consumer versus organisotional buyers;

Unit— I

| Product Decisions: Concept of a product; Classification of oroducts; Major

| development and consumer adaption process.

preduct decisions; Product line and product mix; Branding; Packaging and
[abeilng: Product |ifecycle-strategic implications; MNew  product

Unit -1l

Pricing Declsions: Factors affeciling price determination; Pricing policies
and strategies: Discounts and rebales.

Distribution Channels and Physical Distribution Decisions: Nature, funchions,
and types of distriouton channels; Distribution channel Intermediaries;
Channel managemen: decisicns; Hetalllng | ndmu:ﬂl'l_u_fﬁiing.

Unit— v

Fromotion Decisions: Communication process, Pramation  mik-
advertising, persondl selling, sales promotion, publicity and  public
relations; Determining advertising budget, Copy designing and ifs
facting; Media selection, Advertising alfectiveness; Szles promotlon- toals
and techniques,

Marketing Research: Meaning and scope of marketing rasearch; Marketing
rE!.E.t."EIrCh I:I'I'GI:,L-EE‘_-.

Unit—V

P

Marketing Organization and Control: Crganising and cantralling marketing
operations.

Issues and Developments in Marketing : Social, ethical and legal aspects of
markering; Marketing of services; [nternglional markeling: Green
marketing: Cyber marketing: Relationship marketing and other

developments in marketing, — ]
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International Marketing (Paper A: - Second)

MLV 100

Unit—| Introduction to International Marketing: Mature ang Significance; Complexities in

Intermational hMarketing: Transition from domestic to Transnational Markasting |
Intemational market erentation- EPRG framework; Intermational market entry
stratapiec.

International Marketing Environment: |nternal Environment; External Environmant:

Giengraphltal, Demographic, Foonomic, Socio-cultural, Political And  Legal
Erviromment; Impact of Environment an Interpational Marketing Decisinns,

[
Foreign Market Selection: Global Market Segmentation, Selection of Foreign |
iarkets: International Positioning,

Unit=1I

Product Declslons: Product Planning for global markets; Standardization Vs Product
Adaption; New Product Development; Management of Imternational Brands; |
Parkaping and Labelling; Provision of Sales related Sandces,

Pricing Decisions: Envirenmernial nfluences on Prging Decision, Internatienal
Pricing Polices and Strategies.

UnE=M1 | o csction Decisions: Complexities and lssuss; Intamational Advertising, Persanal |

Sellirg, Sales Promotion and Public Relations.

Distribution Charnels and Logistics: Functions and types of Chanrels, Channel
Selection Dedsions, 58lection of foreign Distributors / Agents and Managing
relztions with them; International Lc:-gis.t-:s Decislons

Unit— IV
International Marketing Flanning, Orpanizing and Control: lssues in Internatienal

Marketing Planning; Internatioral Marketing Infarmation System; Organizing and
Cortrelling: International Marketing Operations.

Unit=V Emerging Issues and Developments in International Marksting: Fehical and Sooial
Isspes:  Imternational Marketing of Services; Information Technplogy and
Internaticnal Marketing; Impact of Glabalization; WTO.
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Optional Group [B): Management
fefra mor (o= : B — WEE)

FINANCIAL MANAGEMENT
(Paper: B - First)
BALRA, 100

CRIECTIVE

The ablective of this course 1t ta help studants of understand the conzeptual

framework of financial management, and is applications under warious

ertdirenmental constraints:
COURSE INPUTS - —
Unit—1 Financlal Management: Meaning. nature and scope of finance: Financi 2l

goal-prafit Ys wealth maximization: Finance funcilons - [vestment,
financing and dividerd dacisions.

Capltal Budgeting: Nature of investment decisions; Investment evaluation
criteria - net present wvalue, Internal rate of return, profitability index,
payback periad, accounting rate of return, NPV and |RR comparison; Capltal
rationing; Risk Enalysis in capital budgeting

Unit—1l Cost of Capltal : Meanng and significance of cos of capital:
Calculatton of cost of debt, preference capital, equity capital and retained
earnings; Combined cost of capital (weighted); Cost of equity and CAPKM

Unit—1ll | Operating and Financial Leverage : Measurement of leverages; Effects af
pperating and financial leverage on profit; Analyzing aliernate financial
plEns: Combined finarclizl and gperating lsverage

Capltal structure Theorles: Traditicnal and MM, Hypotheses - withoul {axes
and with Taxes; Determining cap tal structure in practice.

Unit—I1V | Dividend Policies : |ssues in dividend dedisions, Walter's model, Gorden’s
model, M-M hypolhesis, dividend and uncertainty, relevance of dividand:
Dividend policy n practice, Forms of dividends; Stability in dividend policy:
Corporate dividend behavior

Unit =Y lanagement of Warking Capital: Meaning, sipnificaace and tyoes of working
capital;, Calculating operating cycle peried and estimation of warking capital
requirements; Financing of working capital and norms of benk finance;
sources of warking capital; Factoring services; Various commities reports on
bank finznce; Dimencians of working capital management,

| Management of cash, receivables and  inventony.
\ &M/
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Human Resource Mzanagament

(Paper : B - Second)

M. 11K

Unit=—1

Longept. Dafinition, Importance & Objectives of F"EPSE:'I nel Management,
Histerical Develcpment of Persannel Management, Nature, scope planning,
Philosaphy and Principles of personnel Management and its relation with
keravinral seiences,

Persannel policies, pragrammes & procedures.

Personnzl Department: Personnel Functions, Positien of persennel
Departmant & Organlzatin of Personnel Management.

Unit=1i

Unit=il

Man power plarning fecruitment and Selection, Training & Development o |
Employees & Executives

Promotlon, Demotion, TrarsTers, Absentesism & Turnover. Performance
Appraisal- Merit Rating. Disciabne, Career Flanning and Cevelopment |

In he valuation, lob Analyeis, Jub Design Wage &Salary Administration,
plans of Remuneration &Financial Rewards/Incentive payments.
Compensation Manzgement, BRasice of Compensation, Employess Fringe
Benefits &Services - Safety, Health &5ecurity programme and wellare.
Motivation and Moral,

Unit—IV

Group Dynamics, Types of Groupe, Team wark, Werkers participation in
Ingiz; Industrial relations in India, labour weliare, collective bargaining
polices and practice, Future of Trade Unign.

Unit-V

Furure of HRM: Globalization and HRM, Technology and HRN, HR legislation and |
future of HRM, HR Information system, HRM Practices: chemge in Perspective
strategic Management of Industrial Relations,

A
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Optional Group(C):Banking and Insurance
dlen wHgR gl Hed (gwEc C- )

Banking Practices and Institutions [Paper : C - Frst)

MK 100

[ Unit—| Bank- Concept, Functions and Services, Band and I:us.t:lmer.Heiatl.-jns.h.ip,
Concept of customer gensaral relationship, Rights and  obligation
Termiration of Relationship,

Accounts of customers: Varigus customers account, Opening an account
Momination, Special type:s of customers Minors, Parcansnin swomen,
Lunatics, Intoxicated persans, Jaint Hindu Family, lmited campanies and
Mon-trading Cancern,

Unit—1II employment of Bank Funds, Impartance of Linuidity, cath Reserve, Money 3t call
and short notice, Investmerts, Statutory provisions reparding lquld Assets,
Principles of lending, Types of Loan, Interest Tax Act.

Purchase/Discounting of Blll, legal Position, Cheques - Crossing, collection and
Payment system spcurities for Advances, Lien and Mortgage, Hypothecation,
Fledge.

Unit—Ill | Indian banking system - tructure of Indian banking 5}511-35 in pre independence
and poct- indenenoence,

Commercial Banks ; heaning functions, management and nvestment policles of
| commercial banks;, Present  structure; E-banking and e-trading; Recent
developments in commercial banking.

Development Banks : Concepl, objectives, and functions of develgpment
banks, Operational and promotional activities of development banks; IFC,
ICICI, 1DBI, IRBI, SITBI; 3State development banks, state financial
carporations.

Unit — IV Non-Banking Financial Institutions : Concept &nd  role of non-
banking Ffinancial institutions; Sources of finance; Functions of non-
banking  financial  Institutions; Investment policies of non-banking |
fimancial Institutions in India.

Mutual Funds : Concept, performance appraisal and repulation of
mutual funds (with saecial reference ta SFBI guidelines); Designing and
marketing of mutual funds schemes; Latest mutua! fund schemes in
Indizg-an ocvervies,

Merchant Banking : Connept, functions and growth; Government policy an
merchant banking services; SEBl guidelines Furure of merchant banking in
Ingig.

Unit—V Reservie Bank of India: Drgar-sat-l.n.n. i'n.iﬁ'égement and functions: Credil
creation and credit contral, Monztary policy. Banking Regulalion Acl,
1245, irmporiant features.
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PHINCIPLES AND PRACTICES OF INSLIRANCE
(Paper : C - Second)

LA, 100

Unit—|

Origin of Insurance, its developmert, and arganization Utility of
Insurance, Fundamental principles of Inturance Insurabfe Interest,
almost good faith, other principles, Indemnity, subregation warrsnties,
mitigation of laws, dtlachment of nsk, cause prowmal, contribution,
hazards physical and maorale, Re-lnsurance - GeneralPrinciples, warllgus
method: ef reinsurance, under - insurance: over-insurance, double
Insurance.

Unit—1I

Functions & Benefits of Life Insurance, History of Lifa Insurance Business,
Life Insurance Policies, its kinds, procedure for effecting Iife nsurance,
hazards of life, and basis- of rating Annurties Condition of life insurancs
p-::-llv:-ies.

Premium - Elements of premium  Methods of premium cemputation,
Matural Premium olan, Level preatium plan, MNet Birass Premium, loading
settiement of claims Role of Life insurance Agent and his working.
Waluation of surplus and investment sources of surplus and use, Role of Life
Insurance Corporation of India-and its development.

Unit -1l

Marine Insurance - Essentials of Maring Insurance Contract Marine
Insurance Act. 1963, Procedure of Taking out Matine Insurance Pelicy, kinds
of Maring Insurance Palicles, Computation of Maine |nsurance Premiums
and Returns, Marine Losses - Total Loss, Actual and Constructive, FPartial
Lass -Particular averzge loss and peneral average loss, Settlements of
Claims and Recoveries, Salvege and particular charges,

Unit— IV

Fire Insurance ; Poysical and moral hazards, funmetions of fire
insurance, histary of fire insurance; principies of fire insurance,
maaning of fire, characteristics of Tire Insurance, Contract rights of insurer
urder = fire Insurance contract, procedure of taking cut a fire irswrance
policy kinds of flre policies, computation of premium under fire

Unit—V

Kizcellaneous Insurance  Perscnal accldent Imsurance,  Mator,
emplover's lability fidelity guarantee., burglary, livestock, crop. and
warkmen's compensation insurancs, Cattle Insurance.

Privatization of insurance in  India. nsurance Regulatory & Development
futharity Act, 193%, Fower and functions af authaority.
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Optional Group (D) : Texation and Accounting
W weEeer e (D- omn

Taxation in India

(Paper: D -First)
MM, 100
Unit=1I Basic Concepts and Definitions, Residential Status znd Tax Incicerce,
Exempted Income, Deemed |ncome, Clubbing al Income, Dedutticns

undersection-5C.
Computation of Tax: Clabilities af Indiwidual. Taxation on Agriculiure

IFGGe,
Unit—1I Return of Income and Assessment, Various Types of Return, Types af
Assgssment.

Advance payment of Tax, Tex Deducted af Source, Penaltles and
Prosecution, Refund of Excess Payment

ncome Tax Authorities, Appeal and Revisions, Settlement of cases.

Unit = 1ll irtroduction of GST, Why Necessary of GST, Structure of GST, SCST,
CGST, UTGST & IGST Repistration, Valuatian of GST, Valuation, Rules,
Classification of Gooeds and Sales.

:_H-ni't'—lw Assessrment Procedure, Demand, Refund and Appeal, Central Exclse Value
Added Tax Cradit System (CENVAT], CG.VAT

Mature of customs duty, Tyoes of customs duties, valuztion for custom,
duty, inclusion and exclusion, valuation under customs act,

Unlt—V Procedures for import and export under Custom Duty

Export incentives, Duty drawback, Powers of customs cfficers, penalties,
confiscation of goods, |

Eoccco
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ACCOUNTING METHODS
(Paper: [ - Second)

Unit—1 Fr'n_:paratinn of Accounts from incomplete recards and single entry system,

Rranch  Accounts - Independent and foreign branch, Department
ACCOLNTS.

it — 1l Lease accounts, Actounting for Price level charmges, Human Hesouree
Accounting.

Uit =111 Accounts of Hote! Companies, Accounts for Hosoltals, Accounts of professional
Reople.

Unit— IV Accounting for educational institutions Accounts of Co-operative societies,
Accounts of Agricultural farms.

Unit—V¥ Government Accounting,

Insalvency accounts {individual and frm}.




Opticnal Group —E
Faper =I. Business Environment

Ohbjective

This course develops ability Lo understand and scan busingss ervironrment  analyses
opportunitles and take decisions under unceftainty.
Course [nputs

L.

Theoretical Framework of Business Environment: Concent, slgniflicance and nature of
Business Environment; Elements of Businese Emvdironment- internal and sxternal:
changing dimensions of Busingss Environment; Techniques of environmental sca nning
and manitoring.

Economic Emnvironment of Business: Significance and elements of econcmic
enviranment; Economic systems and business srviranment; Economic planning in
Incia; Government polices-ndustrial Policy, Fiscal, Manetary Policy, EXIN policy;
Public Sector and Coonomic Development; Development Banks ancd relevance to
Ingian  business; Eoccnomic refonms, Liberalizstion and structural adjustmient
Brogrammes,

Political and Legal Environment of Business: Critical elements of political environment:
Government and business; changing dimensions of legal environment in India; MRTS
Act, FEBMA and Licensing policy; Consumer Protection Act.

Soclo-Cultural Environment: Critical elements of socio-cultural environment: Social
irstitutions and systems; Sacial values ann attitudes; Social prosps, Middle clase,
Cualism in Indan society and problams of uneven income distribution: Emerging rural
sector in India; Indian business system; Social Responsibility of  business;
Cansumerism in India

International and Technological Enwironment; Multinational corporations: Foreign
collaborations and Indian business; Non-resident Indian and corporate sector
Irternational economic institutions — WTO' World Bank, |WF and thelr importance T
Irdia; Foreign trade polcies; Impact of Aupee Devaluation; Technological
envircnment in Indiz; Policy on resesrch and development; Patent Laws; Technelogy
transfer,

References
Adhikary, M: Economic Environmient of Business, Sultan Chand & Sons, New, Delhi

Ahlunvalia, 1) Industrial Growth o India, Oxlord University Press, Delhi,

Alagh, Yoginder K: Indian Developrent Planning and Policy, Vikas Pub, N, Delhi

Aswathappa, K: Legal Environment of Business, Himalayas Publication, Delhi
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Optional Group—E
Paper—|: Financial Instititions and Markets

Objectlve
This course aims at praviding students with an unserstanding of the structure, ceganization,
and warking of financlal markets and institutions in India
Course Inputs
1. Introduction: Nature and roie of financial system:. Financial system and financial

markets: Financizl system and economic development; ndian financial system-an
aveErviaw.

Financial Markets: Money and Capital Market: Monay market =Meaning, constituents,
functions of money markel; Money Market instruments- call money, treasury Bills,
certificate of dapasits, commercial Bills, trade bills eti; Recent rends in Indizn maney
market; Capital market-Primary and Secondary market, Depository system;
Government securities market: Holz of SEBL an oeerview; SEBI Guidelines; Recant
development.

2. Development Banks: Concept, Objectives and functions of development banks:
aperational and promotionzl activitics of development banks; IFCI, ITIC, 1081, 1R,
SIDBI, State Development Banks, State Financial Corporations

3. Unlt Trust of Indla: [hjective, funchion and various schemes of UT Role of UTI in
industria’ finance,

Mutual Funds: Concept, performance appraissl and regulation of Mutual Funds (with
special reference to SEBl guidelines); Designing and marketing of mutwal funds
schemes; Latest mutual fund schemes in Incia-an cyvervew,

4. Insurance Sector: Chbjectives, rale, investment practices of LIC and GIC: Insurgnce
Regulstory and Development Authority-Role and Functions

Non-Banking Sinancial Institutions: Corcepl and role of Non-Banking Hnancizl instituton;
Sources of finance; Functions of Non-Banking Financial Institution; Investment policies
of Man-Banking Financlal institutions In Indla.

4. Merchant Banking: Cencept, functions and growth; Government policy on Merchant
Banking Servicas; (SER guidelires) Future of Merchant Banking in India.

Foregn Investments: Types, trends and implcations; Regulatory framework for Foreign

investments in india. //
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Reference

Avdhani: Investment and Securities Markots in India, Himatayas Fublicanons, [Talni
Bhole, L& Financla! Markets and Institutions, Tata MoGraw HUl, Delhi

Gheosh, O: Banking Policy in Indi, Alled Publications, Dalhi.

Glddy, LH, Globa! Firancial Markets, 807 25 Delhi

Khan, WY Indian Financial System, Tata MoGraw Hill, Gelnl,

Feserve Bank of India, Varous Raports, RBI Publication, kMumbai.

varshnay, P.N.; Indizn Financial System, Sultan Chand % Sors. New Delhi,

Averbach, Robart O: Money; Banking and Firanclal Markets: Mackdllan, Londan
srivastava RM; Managament of Indiz Finandal Institution: Himalaya Publishing
House, kumbai,

Verma IC. Guide to Mutual Funds and Investment Partfolio, Brarat Publishing House,

Mew Delni,
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