HEMCHAND YADAV VISHWAVIDYALAYA,
DURG (C.G.)

Wiehalte www durmeniversity, ae.ln, Emall - durpuniversityin gowmli.com

SCHEME OF EXAMINATION
&
SYLLABUS

of

M. Com. (Semester Exam)
LUNDER

FACULTY OF COMMERCE
Session 2022-23

(Approved by Board of Studies)
Effective from July 2022







wH. @i Ty adan

WIEpEn (R 202923 W )

M. Conw Ist Seanester
Lo HER W W THA o | R

B : PP e aalialisln — . .
Fuiser | Maragertil L el I
WETEE 1T gEn (TeweT) vEeTeey

Paper 1§ Ao MetuoutiLing by 2
'F;_"i""r'- 111 ; II'H'Huli'l'j ’:mllll'l IFI l.-!t.- .

Paper 141 [1rscome Ta Law and Accounes] crsnell
W 17 T e

Faper IV S bakiviece Amalysin Ao+ Ao e
o - e i .

Pager Lnrpurace Legsd e work e o4

M.Com, [ Semester

Ty e e L I i i | i
e mrerTE T bR

Pagutr V1 Nusinees Lannmice B e
wrET Yl fafirficapr Y

Paper Vi Spocialisnd Accountisg N 0%
wyEaw Wil ' Wwer oS W W

Fagar ViUl (Tan Planning snd Mansgemen | T~ v
uwra X T VIt

Papei I¥ Addvaatucrd Statsabics Ty W
TN § wrrretbe vl

Paper X Brutines Lo Tl "

iy




M. Com. I Semoster
PAPER-I
MANAGERIALECONOMICS
AL M Y & 27}
CRIECTIV)

Thiz course develops managerial, perspective to  economic
fundamentals as aids tw  decdsion making  under  given
environmental constraints.

COURSE INPUTS:

UNIT-1  Mature and Scope of Managerial, Economics: Objective of a
firm; Economics theory and managerial theory; Managerial
economist's role and responsibilities.

UNIT-2 Fundamental economic  concepts-incremental  principle,
opportunity  cost  principle,  discounting  principle,

equimarginal principle.

UNIT-3  Demand Analysis Individual and Market demand functions
Law of demand; determinants of demand; Elasticlty of
demand-its meaning ond importance, Price elastioty;
incme elasticity and cross elasticity; Using elasticity in
miahageriil decishons.

UNIT-4  Theory of consumer Choice: Cardinal utility approach,
Indifference approach, revealed preference and theory of
comsumer choice under risk; Demand estimation for major
consumer durable and non-dursble products; Demand
forecasting lech, mchnique,

UNIT-5  Production Theory: Production function-production with
one: and two varfable inputs, Stages of production;
Economics of scale; Estimation of production lunction,
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PAPER -1l
ADVANCED ACCOUNTING
M. M.B( 20
OBJECTIVE: -

The objective of this course is to expose students W accounting
issues and practices such as maintenance of company accounts
ancl handling aceounting adjustments.

COURSE INFTS:
UNIT-1  Accounting for issue, Forfeited and redemption of shares and
dehentures

UNIT-2 Final accounts and financlal stitements ol companies,

UNIT-3  Accounting  Issues relative o amalgamation  and
reconstruction of companies,

UNIT-4  Accounting for holding and subsidiary companies.

UNIT-5  Accounts relating to Liguidation of companies.

REFERENCES.

Beams, FA: Advapced Accounting. Prentice Hall, New |ersey.,
Dearden, |. and 5K DBhattacharya : Accounting for Manageament,
Vikis Publishing House, New Delhl. Engler, CLA Bernstein, and KR
Lambert: Advanced Accounting with Chicago. Fischer, PMJW.
Taylor and LA Leer: Advanced Accounting South-Western, Ohio.
Gupts. R.L.: Advanced Financial Accounting, 5 Chand & Co. New
Delhi. Keiso D.E and |.). Wevgand: Intermediate Accounting, John
Witey and Sons, NY. Maheshwarl, S.N.: Advanced Accountancy-
Valll Vikash Publishing House, New Delht Monga, R Advanced
Financial Accounting, Mavoor Paperbacks, Nolda Naravanaswamy,
R: Financial Accounting: A Managerial Perspective, Prentice Hall of
India, Delhi, Neigs, R.F.: Financial Accounting. Tita McGraw Hill,
New Delhl, Shukla, M.G. and TS, Grewal: Advanced Accountancy,
Sultan Chand & Co, Mew Delhi. Warren, C5. and P.E Fess: Principles
of Financlal and Managerial Accounting, South Western, Ohlo,
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M. Com - 1st Semesier
sy fmm o o) s - )
Income Tax Law and Accounts (Paper -Third)

M. MBI

OBJECTIVE

The objective of this course (= 1o help student Understand and conceptual
framework ol Income tax,

| Unit =1 | Law relating to tncome tax: Briel study of the main provisions ul
the Indian Income Tax Act. Important definitions Income |
exempted from tax, Residence and Tax liahility,

' Unit =11 | Caleulathon of taxahile incame anderthe  head -
Salary and House propetty.

I . .
ll‘t:it-l;ll Ill-pm:liﬂnunm nml-upmlm Ilmlrnm -Eli:ﬂlthn -u-[ u.'l.'-nhll
Income under e head: Business and Profession, capital gains,

income from other sources.

”lIniI:- IV | Set off and carry forward of losses; Deduction from gross total
Income Caleuluticn of taxahle Income and tmy of an individual,
and Hindu undivided Families.

Unit-¥ | Appeals & Revisions RKeferénce of High Court and Supreme
court, offences & penalties, Income tax authorities,
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M. Com - 15t Semester
[Compulsoiy ) Paper = IV
STATISTIC ALANALYSIS
M M.:80
OBJECTIVE

The Objective af this course is to help student learnt application of
statistical tools and technigues for decision making,

UNIT-1  Statistics - Definitions, Characteristics, Scope and Nature,
Functions, limitations,  Distrust and misuse importance &
Sintistical Investipations., Classification & Tabulation,

UNIT-2  Data Sources: Primary and Secondary, Primary data collection

Technigues, Schedule, Questionnaire and interview & Sources’ of
Secondary data,

UNIT-3 Dispersion, Co-efficient of variance and skewness, cormelation

Karl Parsons and spearman’s ranking method and Regrossion
amalysls, two variahles case.

UNIT-4  Probability Theory: Probability classical. relative and subjective

Probability, Addition and multiplication probability models -
Conditional probability and Baye's Theorem.

UNIT-5  Probahility Distributions-Binembal, poisson and Distributions,
Thelr charscteristics and applications.



M.Com-1% Semesier
UNDER MANAGEMENTHOARD
[Compulsory)
Paper -V
(Paper Code)
CORPORATELEGALFRAMEWORK
MM -HI
OBJECTIVE

The Objectie of this course |s provide knowledge of relevant
provistons of various Semester laws influencing business operations,

UNIT-1 The Companles Act, 1956 (Relevant Provisions): Definition,
types of companies Memorandum of assodation; Articles of
association; Prospectus; Share capital and membership.

UNIT-2 Meeting sander solutlons-Company management; Managerial
remuneration; Winding up and dissolution of companles

UNIT-3  The MNegotinhle Instruments Act, 1881-Definition, types of
negatinhle instruments; Negotiation; Holder and holderin due
course; payment in due course;

UNIT-4 Endorsement and crossing ol cheque; Presentation of
negotinhle instruments.

UNIT-5  Legal Environment for Security Markets: SESI Act 1992-
organisation and Chjectives of SES]
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M.Com. 11" Semester
PAPER - V1

RUSINESS ECONDMICS
MMB0+20

OBJECTIVE:

This course develops managerial perspective th pconimic
fundaQlentals’ as alds to decision making under plven
emviropmental constraints

UNIT-1

UNIT-2

UNIT-3

UNIT-4

LINIT-5

Cost Theory and Estimation, econcgmic value analysis, Short
and leng run cost Functions-their nature, shape and inter
relationship; Law of variable proportions;- Law of returns
to scale.

Price Determinatdon under Different Market Conditions:
Characteristics of different market structures; Price

determination and firm sequilibriumin shart-run and long-
run under perfect competition, monopalistic competition,

oligopoly and monopoly,

Pricing Practices: Methods of price determination in
practice, pricing of multiple products; pricedis crimination;
International pricedis crimination and dumping: Transfor

pricing.

Business Cycles: Nature and phases of la business, Cycle;
The ories of business coycles- psychological, profit,
monetary, innovation, cobweb, Samuelson amd  Micks
thearies

|nfMation:  Definltion, Characteristics and types; Inflation
intermis of dem and pull and cost - push factors; Effects of
inflisticn.



PAPER -¥II
SPFECTIALISED ACCOUNTING
M. MBI+

OBJECTIVE.

The objective of this course-ls o exposie students Lo accounting issees
and practices such as maintenance of company accounts and handling

accounting adjustments.

UNIT-1 Actounts of General Insuranee Companies.

LUNIT-2 Accounts of Banking Companies.

UNIT-3 Accounts of Public Utility concerns: Double Accounts
System,

UNIT-4 Rovalty accounts.

UNIT-5 Investmient accounis.
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ORJECTIVE -

M. Com - Znd Semester
T P ud e (e v
TAX PLANNING AND MANAGEMENT

(Paper -Vill)

MM, O:B0

This course aims at making students conversant with the concept of corporate
tax planning and Indian tax laws, as als their implictions for corporate

management.
Unit-1 | Calculation of tecahle Income amd tax of Firm and Compsinies,

-llnll:.;ll Ru-’mm of inmmn. Provisional Regular, Expert and emergency
assessment, Re opening of assessment.

Unit -1 | Concept of tax Planning ; Tax avoidance and tax evasions | Tax
planning with reference of locution, nature and form of
erganization of new

Unit- IV | Tax planning to capital structure, decision dividend policy; Inter
eorporate dividends and bonus shares,

Unit-V | Preparation of  income @x returny, Computation of Income tax,
Tax deduction at source; Advance payment of tx.
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(Compulsary]
Paper-IX
ADVANCE STATISTICS
M. ML

OBJECTIVE

The Objective of this course i% to help studont learm the applicatien of
statistical tools and technigues for declsion making.

LINIT-1

UUNIT-2

UNIT-3

UNIT-4

UNIT-5

o

Statlstical Decisdon Theory: Decislon environment, Expected
profit under uncertaioty and assigning  probabilities and
utility theory.

Statistien]l Estimations. And Testory: Paint and intervals
tmation of population Mean, proportion and varlance
Statistical Testing-Hypothesis and Errors, Samplestee -Large
and Small Sampling test £ tests, T Tests & F Tests.

Association of Attributes: Two Attributes, consistency of dati,
mensurement of Association of Attributes - Percentage methiod,
Co-efficient of Asspciation, Comparison of Actual and [youle
method ) Expected frequency’s & [ssusery Associution,

Stitistical Quality Control: Causes. of Variations in guality
characteristics, (Juality Control Charts-purpose and logic,
Process under control and out of control, waming limits,
control charts for attributes - fraction defectives amd numbaer

of defects, Acceptance sampling.

Interpokation and Extrapolation = Parabolic Bingmial, Newton
and long rages method.

-

AR R



(Compulsory) Paper - X
Husiness Laws
MM, B0
OBJECTIVE

The Objective of this course is providing knowledge of relevant
provisions of various laws influencing business operations.

UNIT-1  SEB] Act-1992: Orgenization and ebjectives of SERI, Functions
and Role of SEBI Rights and Power of SEQ]

UNIT-2  Competithon Act 2002

UNIT-3  Consumer Profectlom Act 1986: Needs of Act, Rights of

consumers, Ohjectives of Act, Grievance redressal Machinery,
Bistrict Forum State Commission, National Commission.

LINIT-% FEMA Act 1999: Objectves; Regulation and Manzgement of
FEMA, Penaltles Appeal,

UNIT-5  W.T.0: Brief History of WTO, Objectives and Functions,
Orpanisation, W.T.0. and India, Regional groupings, antl-
dumping duties and other NTHs, Doha declaration Dispute
settlement system, TRIP, TRIMS and GATS.



M. Com. 111" Semester

[Compulsary Papers)
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M.Com IV Semester

Special attention to the Students Students are requilred to select any ane
Specialization cut of four sugeestod below.

Optional - Specialization

Opdonal Groap - [A] Marketing
Optional Group = [B] Management
Optional Group - [C] Banking and lnsurance
Dptional Group - (D) Taxation and Accounting
Diptional Growp - [A) frrE (Marketing)
w us e T ] i
Paper-Al | frem o fzmes BO+20 (o4
urs TE-A (Prineiple of Marketing])
Paper- ATl | Pene of Bow sy  R0+20 (4
av T-All {Advertising & Sales Management)
Paper - A lll Fansy s Bo=20 04
wEE-A L | [Marketing Research)
Paper-AIV | Wiy e Bib20 04
T A Y (International Marketing)
W7 N
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Optonal Group- (B)

g (Management) :

T W= UEES W AW it e
Paper- B Tl wa B0+20 04
s T -B (Financial Management)

Paper~B11 | ®1ffE  gew BO+20 04
g ww -B1l | [Personnel Managemeit]

Paper- B 111 | v - B0+24 R
e w==H 11 (Production Management)

Paper-BIV | 7AW o=l BO+20 (4
= wE-B IV (Strateglc Management)

Optional Group-{C)
&fisn wr i [Banking and Insurance)

W 9 AETE WA il i
Paper-C | W 80420 | 04
W qe-C | Banking Practices)

Paper - C1I & & W f04201 04
ww yw-C [l (Banking Institution in India)
Paper—C I A d 801+20 04
el | ] Life Insurance)
Paper-CIV  [Frru b B0+20 £
e - IV [Genetil Insurance) .

i |

)
. v Boecee]

=pATES



Dptional Group=[1]

HTHE U
[Taxation ind Accounting)

wE o W T Tt i
Paper-D1  [Fom & w7 HD+20 04
g wr-01  |[Direct Tax in India)

Paper-D ] o 5 B04+20 04
e wa-0 1 |[(Indirect Tax)
Paper-DMll [fw & d 5 et AN+20 04
g w=E-0 111 [[Accounting In Service Sector]
Paper-D IV  [Fowe wafind Boe20 | 04
gw g-D IV [[Accounting Methods)
Optional Group-{E)
eenfien amave go file o T
[Husiness Environment & Finance and Research)

e G . Uit L3
Paper-E1 [|HWiE® R Bl+2Z0 04
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Paper-E1l  [¥eite s B0+ 20 04
e g3- E 11 |[Financial Insttutions)
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gve w-E IV {Security Analysis) _
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M. Comi. Third Semester
(Compulsory Paper)
o, witw i e
=T Ty e ) S

(wrT o)
MANAGEMENT CONCEPT

(Paper First)
M.M. (80
OBJECTIVE -

The Objective of this course is 1o help student understand and conceptual
framewaork of management and organbzational hehavior.

Unit=1 | Schools of Management Thought: Sclentific, process, human
hehavior and social system school; Decision theory school;
Quantitative and system school; Contingency  theory  of
management; Functions of a manager.

Unit-11 | Managerial Functions : Planning - concepl, significance, types;
Organiring - concept. principles of authority, theories, types of|
prgnizations, osuthority, responsibility, power, delegation,
decentralization;

r}nlhm Staffing Directing; Coordinating Control - nature, process, |

and techmgues.

fUnll- IV | Motivation: Process of motivation; Theories of motivation - need
hierarchy theory, theory X and theory Y, two factor theory,
Alderfer’s ERG theory, McCleland's learned need theory, Victor
Vroom's expectancy theory, Stacy Adams equity  theory.,

Unit=V | Group Dynamics and Team Development: Group dynamics -
Definition and importance, types of groups, group formation,
proup development, group composition, group  performance
factors; Principle-centered approach to team development.




e waER (Fers i)
ORGANIZATIONAL BEHAVIOUR [Paper - Second )

M.M. ¢ BO
OBRJECTIVE -

The Dbjective of this course is o help student understand and conceptual
Framework of management and organizational behavior,

Unit=1 | Organizational Behaviour: concept and  significance;
Relationship between management  and  organbedbonal
behaviour; Emergence and ethical perspective;  Attibucdes;
Perception; Leaming; Personality; Transactional analysis.

Linit-1 | Leadership: Concept; Leadership styles: Theories - trait theory,
behavioural theory, Flelderscontingency  theory;  Harsey  andl
Blanchard's situational theory; Managerial gric: Likert's four
systems of leadership.

Unit =111 | Organizational Confllct: Dynamics and management: Sources,
patterns, bevels, and types of conflict; Traditional and maodern
approaches: to  conflic; Functional and  difunctional
organizational conflicts; Resolution of conflict.

Unit -1V | 1 nterpersanal and Organizational Communlcation: Cancept of
tewo-way communication; Communication process; Barriers
effective communlcation:; Types ol organizational
communication;  [mproving  communication:  Transactional

analysts in  communication.

Unit-V | Organizational Development: Concept; Keed for change,
resistance to change; Theories of planned change; Organizativnal
diagnosis; Organizational Developmont intervention,

™
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M. Com - 3rd Semester
WENTR T dherie (e )

ADVANCED COST ACCOUNTING (Paper-Third])

M.M.BD
OBJECTIVE -
This course exposes the students to the hasic concepts and the toals used In cost
accounting.
Unit-1 | Introduction - Cost Anabysis, cmm_pl; ill'.'l.l:ll .éhm.ﬁ;:att-un. |
Materials control- Technigues of Materials control.
Unit-11 | Labour cost - Computation and control, Dverhoads - Accounting
and Control.
Unit - 11 | Job, Batch, Contract Costing and operating costing.
Unit -1V | Process Costing, Joint products & By - products cosling,
Uniform costing and Estimate costing,
| I
Unit-V | Budgetary control — Importance of budgets in accounting,
Nature of budgetary control, Organization for bedgetury control
preparation zero base budgeting, performance budgering. Cash
Budget, Production and sales Budget.
\F >
.



Paper -1V
W
[(Management Accounting)

OBJECTIVE:

The objective of this course is to acgualnt student with the accounting toncepts,
tools and technigues for managerial decisions,

COURSE INPUTS-

UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

Introduction of Accounting: Management accounting as a area
accounting: Objectives, nature and scope of management accounting,
technigues of management accounting, difference between financial
pecounting,  eost  socounting  and | management  scoounting
Management accounting and managerial decistons; Manngement
accountant’s position, role and responstbilities.

Accounting  Plan  amd  Responsibility Centers: Meaning  and
significance of responsibility accounting: Responsibility eenters-cosl
centre, proflt centre and Investment centre, Problems in transfer
pricing, Objectives and determinates of responsibility centers.

Budgeting: Definition of Budget; Essentials of budgeting: Types of
budgets functional, master etc. Fixed and flexible budget.

Standard Costing and Varlance Analysis:, Standard costing as a
control technique; Setting of standards and thelr revision: Variance
analysis - meaning and importance; Kinds of varlances and their
uses material, labour and over head variances; Bisposal: of variances;

Relevance of variance analysis to budgeting and standard costing.

Marginal Costing: Concept of marginal cost; Marginal costing and
ahszormpton, costing, Marginal costing versus direct, costing:

N
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REFERENCE:

Authamy, Rebert: Managemnont Accounting Tarapore-wakn, Mumba, Barfield, peusir,
Ceily A, Raiborn and Michaal R, Kenniry: Cost Accounting: Traditions and [nnovations,
South- Western Colleae Publishiegy Clneinnatd, (hin, Decoster, Don T, and Elden L
Schafe: Managemen! Accownting: A Deosion Emphasis, jobhn Wiley amd 50, nslne,
Wi o

Garrison, Ray H. and EncW, Norcen: Mansgell lel € Accounting Richard [} Irwin,
Chicogi. Hunsen, Don L And Maryanne M. Moreen: Munigoment Accounting South-
Western Callege Puldishing, Cincinnat], Ote

Horngran, CT. Guryl. Sundem sod Wilkiam (1. Srratton”: Introduction to Monigament
Accounting. Frentice Hall, Defhi

Homgren Charles T GenrgeFosterand Sriln 8. DalipnCostA coounting- AManageciad
Emphasis, Prentice Hall, Dethi,

Lall. BM, ond LC. Jaim Cost Accounting: Principles and Proctice, Prentlce Haal,
Delhi
Pandey. LM Management Accounting, Vanl Mablication, Delhi

Welseh Glenn AL Konald W. Hilten and Paul N Gordom; Budgeting, Profit Mlanniagen
Control, Prentice Hall, Delhi

BOOKSRECOMMENDED:

1. Anthomy Robert N : Management Arenninting

2 Gilles 1 Managemant and the sccount

i Willeminre : Business, Business Budpget and
Hudgrtary Contrnl

4. Rosel, Fahil 3 Higher Managrment Controd

a. Guthmann [L6. i Analsy of nanlleal Statement

f. Smith and Ashhum : Finmelul wnel Administrative
Accountiacy

T Pinkless and Dunlaraley I Accountancy

B Manmohan AsGoyal : Mamagement Accounting
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M. Com - 3rd Semester
Paper - ¥
et frsfe & g e
(Accounting for managerial decisions)
OEJECTIVE

The objective of this course | to acquaint student with the accounting
concepts, tooks and techniques for managerial decisions,

COURSE INFUTS-

LUNIT-1 Rreak-even-onalysis; Assomptions and practical applications of
break- even-analysis; cost voelume  profitamalysis, Dedsions
regarding sales-mix, make or huy decisions and discontinuation of a
procduct line et

UNIT-Z  Analyzing financial Statements: Method, objects and ratio analysis.
UNIT-3 Cash flow analysis and Fund flow analysis.

UNIT-4  Contemporary lssiues In Management Accounting: Value chain
analysis; Activity bases costing, Quality easting, Target and lifecycle
costing.

UNIT-5  Reporting to Management: (bjectives of reporting, reporting needs
at different managerkal levels: Types of, reports,” modes of
reporting; reparting at different levels of management.

N
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REFERENCE: -

Anthony, Robert: Manogzement Accounting Tarapore-wala, Mumbal. Barfield, Jessie,
Ceity A. Raiborn and Michael B Kenney: Cost Aceousting: Traditions and Innarvatinns,
Seuth-Westrn College Publishing, Cincinngti, Ohio, Decoster, Don T, and Elifen L
Schafe: Management Aceounting: A Declsion Emphasls, Joha Wiley and Sons lne, New
York, Garrison, Ray H. and Eric W. Noreen: Management Accounting. Richard D,
Irwin, Chicago. Hansen, Don B stsd Macvaonne M. Moreen: Mansgement Accounting
South-Western College Publishing, Cincinnastl, Ghin

Horngran, C.T., Gary L. Sundom and Willlam 0. Stratton: Introduction to Management
Accounting: Prentice. Hall Delhl

Horngren, Cluardes T, George Foster and Srikant M, Dalior Cost Acconnting: A
Munagerial Emphasis, Prentice Hall Delhi. Lall, BM. and [C Jadn: Cost Accounting:
Principles and Practice, Prentice Hall, Delbl Pandey LM.: Management Accounting,
Vani Publicatinn, Dethi,

Welsch Glenm A, Ronald W, Hilten and Pl N, Gordon: Budgeting, Profit Planning wwd
Control Prentice Hall, Delhi:

BOOKS RECOMMENDED:

Anthony Robert N. 1 Management Accounting

Gillet i Manapgement and the account

Willsmere : Husiness, Business Budpet and Budgetary
Control

Rose L. Fahri : Higher Management Control .

Guthrnann H.G. : Analsy of financial Statement

SmithandAshburn i Financiat and Administrative Accountancy

Pink loss amd Duakaraley 1 Accountancy.

Manmohan A Goyal - Managemeht Accounting
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YA Hge FEFET (M. Com, Fourth Semester)
fafnfesTe  (A) s
specialization: (A} Marketing
{3} forrersr & Frgra (W < A — W)
PRINCIPLE OF MARKETING [Paper - A - First)
M.M.: 8D

OBJECTIVE-

The Ohjective of this course |s to facilitate understanding of the conceptual
framework of marketing and It applications in decisfon making under vartous
environmental constraints,

Unit-1 | Imtrogluction - Meaning, nature, scope and importance of
marketing: Marketing concept and its evolution; Marketing mix:
strategic marketing planning - an overvisw,

Unit-11 | Market Analysis nnd Selection - Marketing environment - macrao
and micro components and their impact of marketing decisions;

Market segmentation and positioning: Buyer behavior; Consumer
versus organizational buyers; Consumer decision - making
PrOCess.

Unit- I | Product Decisions - Concepl of a product Classification of
products: Major product decisions; Product line and product mix;
Branding Packaging and labeling: Product lifecycle - strategic
implications; New product development and consumer adoption
[IrOCESS.

Unit-1W | Pricing Decsions - Factors affecting price determination; Pricing
policias and strategies; Discounts and rehates.

Unit=¥ | Distribution Channels and Physical Distribution Declsions -
Mature, functions, and types of distibution channels;
Distribution channel intermediaries; Channel  management
decisions; Retailing and wholesaling Physical Distribution

Manngement. |
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(1) e v fawn v - (e o A - R
ADVERTISING & SALES MANAGEMENT (Paper: A - Second)
M.M.:B0
Unit-1 | Introduction: Concept, Scope, Ohjectives and Functlons of
Advertizing. Role of Advertising in marketing mix and tho
advertising process. Legal, ethical and social aspect of
advertising,

Unit=1 | Pre-launch  Advertising Decision:  Determination o target
asudience, Advertising Media and their chotee. Advertising
messapges, Layout of advertisement and Advertising  Appeal,
Advertising Copy.

Unit- 1N | Promotional Management: Advertising Department, Role of
Advertsing Agencies and their Selection, Advertising Budget,
Evaluation of Advertising Effectiveness.

‘Unit- IV | Personal Selling: Meaning and Importance of Personal Selling, - .
Difference betwieen Personal Selling Advertising and Sales
Promation. Methods and Procedure of Personal Selling,

Unit-¥ | Sales Management: Concept of Sales Management, Ghjectives and
Functions of Sales Managements. Sales Organization,
Management of Sales force and Sales force objectives, Sales force
Recrultmuoni: - Selection, Training, Compensation and Evaluation.




{3) Maer sepeem (W A — yita)
MARKETING RESEARCH [Paper: A - Third)

MM 80

Unit=4 | Marketing Research: An  Introduction; Marketing Declslons;
Marketing Research and Information System.

Unit-11 | Marketing Research Methodology, Research Design.

Unit -1 | Organization of Marketing Research. Specialized areas of
dapplication of marketing research.

[Unit -1V Specialized Techniques of Marketing Research, Motivation
Research,

(Unit-V | Advertising Research; Planning and Procedure, New Product

Resvarch




(a) aferifry frmom (e @ A — W)
INTERNATIONAL MARKETING (Papdi: A - Fourth)
M.M.:80

Unit- |

Unit - 11

International Marketing; Meaning; Scope, benefits and difficalties
of  International Marketing: International  marketing  and
Domestic  Marketing, reasons  for  entering  International
marketing.  Intermational marketng environment: Identifying
and selecting loreign market.

i’.undgn market entry mode; Product designing, standnrdization
Va. Adaptation; Branding, Packaging and Labeling.

Unit - 1

Quality issues and after sales service; Intemational pricing
International price guotation; payment terms and methods of

FE_}"I'[H!I']I.

Unir-1¥

Unit-V

Promotion of products and services abroad: International
channels of distribution; Selection and appointment of foreign
sales agents. Logistic decision,

E:pnrl'. policy and practices in India, Trends In India’s forelgn
trade, stéps In starting export business; Export  finance,
gocumentation and procedure,




ORJECTIVE

it - (B) ves
Speclalization: (B) Management
i1} el wew (mews - B e
FINANCIAL MANAGEMENT [Paper: B -First)
M. MLED

The ohjective of this course ls to help studeénts of understand the
conceptual framework of firancial management, and is applications under
various environmental constraints

COURSE INFUTS

Unit -1

Financial Managemenl: Meaning, nature and scope of finance
Finance functions - investment, financing and dividend decisions
Capital Budgeting: Nature of investment decisions; Investment
evaluaticn criteria - net present value, internal rate of return,
profitability index, pavback perind, accounting rate of return;
NPV and IRR comparison; Capltal rationing: Hisk analysis in
capital budgeting,

Uit - 11

Cost of Capital: Meaning and significance of cost ol capital;
Calculation of cost of debt, preference capital. equity capttal and
retained earnings; Combined cost of capital [weighted): Cost of
ecpuity and CAPM.

Umit - LI

Operating and Financial Leverage: Measurement of leverages;
Effects of operating and financial leverage on profit; Analyzing
alternate financial plans: Combined financial and operating
leverage.

Capital structure Theories: Traditional and M.M. hypotheses -
without taxes and with taxes: Determining capital structure in
practice,

Unit - IV

Dividend Policies: lssues in dividend decisions, Walter's model, |
Gardon's model, M-Mhypothesis, dividend and uncertainty,
relevance of dividend; Dividend policy in practice; Farms of
dividends; Stability in dividend polley; Corporate  dividend

behavior.
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1 p— Bocend



Unit-V | Management of Working Capital: Meaning, significance and
types of working capital; Caleulating operating cycle pericd and
egtimation of workdng capital requirements: Financing of
working capdtal and norms of bank finance: Sources of working
capital; Factoring services: Viriouws eommittes raports on banlk
finance; Dimensions of working capltsl management.

Management of cash, and inventory.

M
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() ffdwfte v (s B - )
PERSONNEL MANAGEMENT [(Paper: B - Second)
M.M. B0

|Unit-1 | Concept, Definition, Importance & Objectives of Personnel
Management, Historical Development of Personne] Mansgement,
Mature, scope plannlng, Philosophy and Principles of personnel
Monagement and its relation with behavioral sciences.

E Unit=11 | Personnel policies, programmers &procedures.

Personnel  Department; Personnel Functions, Position of
personnel Department & Organization of Personnel Management

Unit = 11 | Man power planning Recroitment and Selection, Training &
Development of Employess & Executives.

Promotion, Demotion, Transfers, Abzentesdsm & Turnover.

Unit -1V -I_FEI"[HI'I'I'EL'I{‘E Appraisal snd Merit Rutting, Discipline. Job
evaluation Wage & Salary Administration, plans of Remuneration
& Financial Rewards /Incentive payments.

Unit-V | Employees Fringe Benelits &Services - Safety, Health &Security |
programmer and welfare.

Mertivation and Moral,

e ),/’
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{3) Jeors W (wyawa B -aifia)
PRODUCTION MANAGEMNT [Faper: H - Third]
M.M.B0

Unit-1 Fundamentals of production management, Nature, Scope,

Functions: Problems, Production and Productivity oeganizing for
production. Types of manufacturing systems,

|Unit-1 | Production planning, Objectives, Factors affecting Production
PManming. Planning future activities, forecasting. Qualitative &
Quantative forecasting Methods, longrange forecasts, project
planning method (PER.T. and CP.M.) Process planning System.
Technigues of process planning;

Assembly charts, process charts make or buy analysia

| —
Wnit- M | Process design, Factors alfecting design Relation with types of
manufacturing plant location and lyout: Facors offecting
lacation. Types of plans lavout, evaluation of alternative layout

Unit -1V | Work measurement and work standards Uses of work
mensurement date, procedure for work measurement. Direct
wiark mestsurement. Thme study, activity sampling, Indirect work
measurement: Syntetic timing. Predetermined motion time
system, analytical estimating. Methmds analysis= Areas of
application, Approaches to metheds design, Tools for methods
analysis, works implification programme,

Unit-V | Production Control - Control functions: Routing Londing,
scheduling, Dispatching, Follow up. Quality control & inspection
place of gquality control in modern enterprises, organization of
guality control. Statistical quality control, inspection location for
inspection, inspection procedure and récords, Inspection devices,

\E ’Sfff'ﬁ M&/ |
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() =@ v A (e B )
STRATEGIC MANAGEMENT (Paper: B - Fourth)
M.M.:B0

Unit-1 | Concept ol Strategy: Defining strategy, levels at which strategy
operates; Approaches to strategic decision making; Mission and
purpose, aobjectives and poals: Strateglc business unit [SHL);
Functional level strategies.

Environmental Analysis and Dingnosis:  Concept  of
environment and its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantape analysis
and diagnosis, SWOT analysis.

Unit-11 | Steastegy Formulation and Cholce of Alternatives: Strategies -
modernisation, diversilication, integration, Merger, take-over and
jointstrategics; Tumaround, divestment and  liguidation
strategles; Process of strategic cholce-industry, competitor and
SWOT analysis; Factors affecting strategic cholce; Generic
competitive strategies- cost leadership, differentiation focus,
value chain analysis, bench marking, service blue prl.m:lng

ﬁ.hnll: = Il | Functional Strategles: Marketing, production/ upmtbnm and F.
& D plans and policies.

Functional Strategies: Personnel and financial plans and policies

(Uit = IV :S-hﬂny Implementation:  Inter-relationship  between

formulation and implementation; Issues in strategy

implementation; Resource allocation,

Strategy and Structure: Structural considerations, structures
for strategies; ﬂrp;:mljuﬁnnn'l :Imgn and ::hang-:.

Un.’ﬂ '-" Stralegy Eﬂﬂmﬂun Dverviow |:|-:' mmgu: m’glluiljun;
Strategic control; Technigues of strategic evaluation and control,
Global lssnes in Stratepic Management.




OBJECTIVE-

fafteemen: (C) ¥ ga &im
Specialization: (C) Banking and Insurance
(1) Sfem =Eew — (FETOR : C -
BANKING PRACTICES {Paper: € - First)
M.AM.: BD

Thiy course emables the students to know the working of the Indian hanking

system and fundamentals of insurance.,

Unit=1

Bank: Concept, Functions and Services, Prohibited Business,
MNature of Hanking, Qualities of Banker, Bank and Customer
Relativnship, Concept of Customer, general Relationship,
Bankers, Rights and obligations, Termimition of Relationship,

Unit =11

Accounts of Customers: Various Customers’ Accounts, Opening
an account, Nomination [acility, Special Types of Customers
Minors, Pardanashin Women, Lunatics, Intoxicated Persons, Joint
Hindu Family, Limited Companies and Non Trading Concern.

Unit -1

Employment of Bank Funds, Importance of Liguidity, Cash
Reserve, Money at call and short notice, Investments, Statutory
provisioms regarding liguid Assets, Principles of lending, Types of
loun, Interest Tax Act.

Unit - IV

Purchase/Discounting of Bills, Legal Position, Bill Market scheme,
Lodgment of bills, Vaghul Working Group Repoit, Letters of
Cradit, Concept and types, Crossing and endorsements of cheqgue.

Securitiss for M!.ranr:-ﬂ-s General F'rin:lpI-EﬂJ Advances against
Goods, Stock Exchange Securities, Real Estate, Life Policles, Fiwed
Deposits, Gold, Sitver, Bond and Debenture, Lien and Mortgage,

Types of morigage, Hypothecation, pledge.




(@) wem & ¥ ey ~(mee 0 - fEw)

BANKING INSTITUTION IN INDIA (Paper: € = Second)

_M.M. :80

| Uit - 1

Indian Banking System: Indigenous Bankers, Money Linders,
Nationalization of commercial Bank and their  Effects,
Classification of Banking Institubons, Commercial Banks,
Regional Rural Banks, Cooperative Banks.

Uinit -1

Development Banking In India: 1FCIL ICICL SIDEI Credit
Guarantee [nstitutions; Export Credit Guarantee Corporation of
India, Deposit Insurance and Credil Guarantee Corporation of
India,

Unit- M

RABL: Ormanization, function, Central Banking [unctions,
Promotional functions, Control of credit by RBI, NBFC and REQ,
Commercial Banks and RBl, Power of REL

Unit - IV

Banking Regulation Act 1949: Important features, Forms of
Business of a Bank, Repulation for Capital, Control over

Management, Restrictions on loans and advances winding up of
a Banking Company, Amalgamation of Banks.

Unit-V

Emerging trends In Banking Sector; Narasimbiam Commitiee
Heport, Commities on Banking Sector Heforms, Hridge Loan and
Privatization of Banks and its impact,




(3) e (e ¢ )
LIFE INSURANCE (Paper: C = Third)
M.M. :80
Umlt-1 | Life insurance: introduction, History of life insurancs, Utility,

Object, Charactenistics and impormnce of life insurance,
procedure of getting life insurance, non - medical nsurance,

Insurance of sub - standard lives, insurance of female lives and
Minors.

Unit-11 | Life insurance policy: Conditions amd kinds of Life insurance
palicies, some important plans of life insurance,

Unit =11 | Premium and Annuity: Elements ol premiuvm; methods of
premium computation, Natural premium plan, level premiom
plan, Gross and net premlum, Loading mortality table - meaning,
characteristics and imporance In life insurance; Kinds of
mortality table. Annuity: meaning, objects, advantages and kinds
of annuity, annuity Vs Life insurance,

'I.'Fnjlt—lil'- Lli“'e l;'rsumncu agent and his working, settlements of Lie
insurance claims. Guidelines and procedures, Organlsation and
management of life insurance corporation of India, working and

progress.

Unit-V | Privatization of Life insurance in India Insurance Regulatory &
Development Authority Act, 1999.-powers and functions of
authority.

L%
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(4) wmma v —(EeETE  C —age)
GENERAL INSURANCE [Paper: € - Fourth)
MM, 30

| Unit-1 | Introduction: Origin - and  Development of Insurance

Advantages, Importance and Functions of Insurance,
Fundamental principies of Insurance - insurable interest, almost
gorl  Baith, other prnciples - indemnity, subrogation,
eontribution, mitigating of loss warranties, Proximate causs ¢,

| Unit-11 | Classification and Re-insurance: Geperal Principles, various

| methods of re-Insurance, under |nsuronce, Over-insurance,
| deuble Insurance Classification and organisation of Insurance.

Unit =111 | Marine Insurance: Introduction, Evolution & Development of
marine insurance. MNecessary elements of marine insurance
eontract Peril & Scope of marineg insurance. Procedure of Taking
aut Marine Insurance Policy, kinds of Marine insurance Policies,
Computation of Marine [nsurance Premiums and Returns, Marine
Losses - Total loss, Actual and Constructive, Partial Loss -
particular average loss and general average loss, Settlements of
Claims and Recoveries, Salvape and Particular Charges.

Unit-1¥ | Fire insurance: Physical and moral haxards, functions of fire
insurance, history of fire Insurance ; principles of fire Insurance,
meaning of fire, characteristics of fire Insurance, contract rights
of insurer under a fire Insurance contract, procedure of fire
insurance policy, fire policy conditions, settlement of claims.

Unlt -V | Miscellancous Insurance: Personal accldent Insurince, Motor,
emplover's tability fidelity guirantee, burghry, lvestock, crop.
And workmen's compensation insurance, Cattle Export Risks;
Engineering: Alrcraft insuraince.

\
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faftfemee ¢ (D) wordam o @ra
Specialization: (D) Taxation and Accounting
(1) sy # wvos wR (gETOE D - D)
DIRECT TAX IN INDIA [Papeér: D - First)
B M.M.:BO
Unit-1 | Basic Concepts and Definitions. Residential Status and Tax -

incidéence. Exempted Income, Deemed [ocome, Clubhing of
Ineome, Deductions under Section - B0,

Unit- 1 | Computation of Total Income and Tax Liahilithes of Individual,
Tasation on Agriculture Income,

Unit-11 | Return of Income and Assessment, Various Types of Return,
types of Assessment,

Unit =1V | Advance payment of Tax, Tax Deducted ot Source, Penalties and
Prosecution, Refund of Excess Payment.

Unit-V | Income Tax Authorities, Appeal and Revisions, Settlement of

Ld5Eh.
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Fuas & (uems: D -
Indirect Tax (Paper: D - Seconid]
MWL 80
Unit=1 | Introduction of GST, Necessity of GST, Major consequences of
earlier Laws, Structure of GST (SGST, CGST, UTGST & 1GST), GST

council, GST, Metwork, State Compensation  Mechanism,
Registration Procedure.

Unit=11 | Taxahle event- “Supply” of Goods and Services, Place of Supply,
Within State, Import and Export , Time of Supply, valuation for
G5T, Valuation Rules, Exemption From GST, Small Supplies and
Composition Scheme, Classification of Goods and Services
Taxahility of E-Commerce

Unit- 111 | Eligible & Inaligible input tax credic Apportionments of erediv and
hlocked Credit, Tax Credit in respect of Capital Goods., Recovery
of Exeess Tax Credits Avallahility of tox Credit in Special
Ciroumstance: transfer of Input Credit  (Input  Service

l Hstribution): Payment el Taxes: Relund,

Unit=TV | Nature of customs duty, Types of ;:ummm duties, valuation for |
customs, duty, Inchslon and exclusion, valuation under customs
act, Procedures for import and export under Custom Duty.

i‘ln.it-'l.l' Export Incentives, Duty drawback, Powers ol customs officers,
penalties, confiscation of goods,




v & g W e g 1) -ge)
Accounting in Service Sector [Paper: 1) ="Third)
MM B0 :
Unit-1 | Accounts of Hotel Companies = Introductions, Sources of Income,
Heads of Expenditures, Cash Book, Visitor's ledger, final accounts
Accounting for Transport Undertaking = Introduction - Raflways,

Trams and Buses, Readways, Shipping. Preparation of Dadly Log
. hook and final accounts [Froblems on roadways anly]

Unit-11 | Accounts for Hospitals - Introduction, preparation of final
accounts, capital and revenue oxpenditure, OPD amd [FD register.

Accounts of Professional people

Unit - 11 :.nlu:fuumin; for educational institutions - General cashbook,
Collection Ledger, Donors Register, Stock book Reglster, Salary

| and wages Register, Types of Govt. Grants and its accounting,

| Annual statement of accounts.

Unit- IV | Accounts of Co-operative Societies - Accounts of Agricultural

Farms,

Unit-V | Governmoent Accounting: Hasic  principles’ of government
Accounting, Commercial Accounting Vs Govemment Accounting.
Consolidated funds contingency fund and public Accounts.

Y X e W/



) Fraiea i (eves o — )
Acenunting Methods (Paper: D — Fourth)
MR

Uit = 1

Unit— 11

e e — e r—

“Brunch Accounts — Indepensdent ond Fareign heanch. Departmental accounts. |

Preparntion of Acoounis from incomplete recomds and amgle entry eystem,

T T ey

Umiit — 111

Lesic Accounts, Socinl Accounting,

| Uit~ IV

Accounting e Price lovel chaiges, Humat Resiice Accoutiting,

Ukt — V

Insolvency Aceounts, {Individual snd firm).




Dptional Group - E
Paper -I: Business Environment

Objective
This course develops ahbility to understamd and soin business environment
analyses opportunities and take dedsions under uncertainty.

Course Inputs

Theoaretical Framework of Business Environment: Cancept, sdgnificance angd
nature of Business Environment; Elements ol Business Environment- internal
and external; changing dimensions of Business Environment, Tedinlgques of
environmental scanning and monitoring.

Economic Environment of Business; Significance and slements of economic
environment; Economic systems and business environment; Economic planning
in India; Government policies-Industrial Policy, Fiscal, Monetary Policy, EXIM
policy; Public Sector and Economic Development; Development Banks and
relevance to Indian business: Economic reforms, Liberalisation and structural

el justment programmas,

Political and Legal Environmenl of Business: Critleal elements of political
environment; Government and business; changing  dimenstons of legal
environment |n lodia; METP Act, FEMA and Licensing policy; Consumer
Protection Act.

Socio-Cultural Environment: Critical elements of socio-cultural environment,
Sockil instilutions and systems; Social values and atttudes: Social groups;
Middle class; Dualism in Indian soclety and problems of uneven income
distribution; Emerging rural sector |n India; Indian business system; Social
Responsibility of business; Consumerism in India.

International and Technological Environment; Multinstlional corporations;
Farelgn collaborations and Indian business; Non-resident Indian and corporats
sector; International economic institutions - WTO" World Bank, IMF and their
importance to India; Foreign trade polices; [mpact of Rupee Devaluation;
Technological environment in Indla; Poliey on research and development;

Patent Laws; Technology transfer. v&
4
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Relerencos:

Adhlkary, M: Economic Environment of Business, Sultan Chand & Sons
Niew, Dethi,

Ahluswalda, L) Industrial Groswth in Indla, Oxford University Press, Delthl,

Alagh, Yoginder K: Indian Development Planning and Policy, Vikas Pub, N,
Delhi

Aswathappa, K: Legal Environment of Business, Himalaya Publication,
Delhi



Optional Group - E
Paper -Il: Financial Institutions and Markets

Objective
This course aims at providing students with an understanding of the structure,
ureganization, and working of tinancial markets and Institotions in India.

Conirse Inpuls

Introduction: Nature and role of fAnancial svstem: Financlal system and
financial markets; Financial system and econemic development; Indian financial
system-an overview,

Financial Markets: Money and Capital Marckst: Money market -Meaning,
constituents; lunctions of money market; Money Markel Instruments- oall
money, treasury bills, certdficate of deposits, commercial bills, trade hills et
Recent trends in Indian money market; Capital market-Primary and Secondary
market; Depository system; Government securities mirket; Role of SEBI- an
overview; SEB] Guidelines, Recent developmeént.

Development Banks: Concept, Objectives and functions of development banks:

pperativnal and promotional activities of development hanks; 1FCL 1CICL 1D,
IRB1, SIDBL, State Developmeent Banks, State Financial Corporations.

Unit Trust of India: Objective, function and varlous schemes of UT] Role of LT
In industrial finance,

Mutual Funds: Concept, performance appraisal and regulation of Mutual Funds
(with special reference to SEBI guidelines); Deslgning and marketing of mutual
funds schimes: Latest mutual fund schimes in Indii-an overview.
Insurance Sector: Ohjectives, role, investment practices of LIC and GIC:
Insurance Regulatory and Development Authurity-Role and Functions.,
Non-Banking Financial Institutions: Concept and role of Non-Banking Financial
Institution; Sources of finunce; Functions of Non-Banking Financizl Institution;
Investment policies of Non-Banking Financial Institutions in India.
Merchant Banking: Concept, functions and growth: Government policy on
Merchant Banking Services: [SEBI guidelines) Future of Merchant Banking in
India.

Foreign Investments: Types, tronds and implications; Hegulatory
framework for Foretgn Investments in India.

L-L'@’I
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Reference:

Avdhani: Investment and Securities Markets in  India, Himaboyws
Publicaticns, Delhil.

Bhaole, LM, Financial Markets and Institutions, Tata McGrow Hill, Dethi,
Ghosh, D Banking Folicy tn [ndia, Allied Publications, Delhi.

Giddy, LH. Global Financial Markets, ALTBS. Delhi

Khan, M.Y: Incian Financial System, Tata McGraw Hitl, Delhi.

Reserve Bank of India, Various Reports, REI Publication, Mumbai.
Varshney, PNC Indlin Financial System, Sultan Chand & Sons, New Delhi,

Averbach, Robert [ Money, Banking and Financlal Markets;, MacMillan,
Londan.

arivastava RM, Management of India Financial Insticutlon: Himalayns
Publishing House, Mumbal.

Verma 0. Goide to Motual Funds and Investmont Portfolio, Bharat
Publishing House, New Delhl



Optional Group - E
Paper -Hi: Research Methodology
Ohjective
This course aims at providing students with an anderstanding of the Research
Methodology.

Course Inpuls

Research Methodology: An Introduction, Meaning of Research, objective,
nature, scope and significence of Ressarch, Research process, criteria of good
Research, Research approaches, types of Research, stages in the development of
Research (steps of research ), methods of Research.

Scientific Mothod of Research: Meaning and definition of Scientific research,
Characteristics of scientific method, basle [elements) or steps in scientific
method, limitation of sclentific method.

Nature and Role of Hypothesis in Commerce Research- Meaning, delinition
of Hypothesis, characteristics of hypothesis, formation of hypothesis, function of
hypothesis;, dimensions of hypothesis, Sources of hypothesis, development of
hypothesis, importance of hypothedis in commeroe, types of hypothesis, testing
of hypothests, essential glements of a good hypothesis, difficulties in formation
el hypothesis,

Deduction and Induction Methods- Meaning and definition of deduction
method, merits and demerits of deduction method, meanlng and definition of
induction method, merits and demerits of induction method, distinguish
between deduction and induction method

Research Design: Meaning and Definition of Rescarch Design, Characteristics of
research design, subject matter of research design, steps of research design, and
ohjectives of research design, types of research design, Exploratory research
design, descriptive research design, experimental research design

Research Problem Selection and Identification- Mezning and definition of
problem, sources of problem, characteristics of problem:-of research
Identification and interpretation of problem, the sltuation analysis  and
determination of field. How to sclect a problem area, 7[seven)-Guiding
Principles in the cholce of a topic.

Planning amd Organizing the Research Report: -Meaning and definition of
data, Collection of data, Tmportance of data collection, types of data sources,
leatures. importance and limitation of data, technigques of data collection- &

Questionnaire, Interview Schedule. W
p ¥ 4
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Sampling: Meaning, definition of sampling. charactertstics ol sampling, essentiol
concepts of sampling. planning of sampling, characteristics of a good sampling
types of sampling, merits ond demerits of sampling, problem of sampling and
their solutions.

Scaling Techniques: Mdaning and need of sealing, some general problem of
scaling & characteristics of a pood scaling, measurement in social sciences,
function of measurement processing the data-Editing, Coding, Tabulation.

Analysis, Interpretation, Presentotion- Meaning  definition of analysis,

procedure of analysis, basic of analysis, variables of analysts, major types of
analysis, Interpretation and Presentation of dota-Meaning, technigue of
Interpretation and presentation, precoution of interpretation and presentation.

Rescarch Report Writing: Meaning and definition, different steps in writing
report, layout of the research report. trpes of report, general principles of
prepamation of repmt, structure of report, languoge and style of report,
publication of report, precation for writing research reports.

Heference

CR. Eotharl: Research Methodology- Methods and Techndgues; New age
International Publishers

Kumar Ranjest: Research Methodology

Panneerselvam R: Research Methodology
i s @ oo ol
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Optional Group - E
Papor -1V: Security Analysis
Dbjective
The Objective of the course is to help students understand varfous issues In
Security Analysis.

Course Inputs
Investments: MNature and Scope of Investment Analysis, Elements of
Investment, Avenees of Investment, Approaches to Investment Analysis;
Concept of Return and risk; Security Return and Risk Analysis. Measarement of
return and risk

Financial Assets: Types and their characteristics; sources of financial
information.

Security Markets: Primary and Secondary Markst: Primary Market- role,
Functions and methods of selling securities in Primary Market; Allotment
procedure; New Flnanclal Instruments,

Secondary market: Hole, Importance, type of Brokers, trading mechanism,
Listing of Securitios in Stock Exchanges, screen based trading: Depository- role
and need: Depositories Act. 1996,

Public Issue: SEB! guidelines on Public lssue, siee of fssue, pricing of issue,
Promoters - Contribution, appointment of merchent hankers, underwriters,
hroker, registrar and managers, Bankers and Allotment of shares.

Valuation of Securities: Bands, Debentures, Preference Shares, Equity Shanes.

Fundamental Analysis: Economic Analysis, Indusiry Analysis and Company
Analysis.

Technical Analysis: Trends, Indicators, Indices and Moving Averages applied in
Technical Analysis.



Reference:
Amling: Fundamentals of Investment Analysis, Prontice Hall, International
Editiom.

Bhalla; Investment Analysis, 5. Chand & Co. Delhi.

Chandratre, K.R: Capital issue, SEBI & Listing, Bharat Publishing House,
New Delhi

Clark, lJames Francis: Investment Analyvsis and Management, Motirow Hill,
International Edition

Domal, E. Fisher and Ronald |, Jordens Security Analysis and poitiolio
Management, Prentice Hall, New Delhi

Faboizi, Frank |: Investment Management. Prentice Hall International
Edition
Gupta, L.C: Stock Exchange Trading In India; Society for Capital Market

Research and development, Delhi

Machi Raju, H.R: Merchant Banking: Wiley Exteem Ltd, New Delhi.

Machi Raju, H.R: Waorking of Stock Exchange in India; Wiey Esteem Ltd,
Mew Delhl.

Sharpre, Willlam F, Gordon | Alexander and |V Bailly: Invesiments,
Prentice Hall of India, New Delhi.

Shapre, William F: Portfolio Theory and Capital Market; Molraw Hill, New
York.

Francis |. Clark: Management of Investments; MeGraw Hill, New York.
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